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E HAVE BEEN KICKING AROUND a while in the publishing,
Wgraphic design and marketing industry, with experience in
project management, typography, layout and design, photography
(we work with dogs!), copywriting and art direction, plus social
media.

Opportunities that allow us to help develop materials throughout

a project’s life cycle are of particular interest to us. An example

— our work with Bruce Cameron of Return on Insight (ROI) to
garner community support for building a new firehall on Salt Spring
Island — a contentious project. Vocal detractors needed wooing
with a solid framework of the campaign that included community
consultation and public input. A series of collateral grounded in
“Profiles In Courage” that introduced the local fire fighters and
illustrated they are the heart of emergency response in times

of crisis for Salt Spring Islanders laid the groundwork. Phase 2
launched “Prepared for Today. Planning for Tomorrow” and “By the
Numbers” to educate what types of calls are responded to during
the year, plus related information. The scale of the project included
branding, ad creative and copy writing for print and web, postcards,
brochures and outdoor signage to encourage “Vote Yes for a Safer
Salt Spring”, in addition to town hall presentation slide collateral
(budget plan, strategic plan). It worked. The new Fire Hall is under
construction. On time and under budget. Check out page 2 and see
how it all came together.

Interested in exploring a collaboration? We know what it takes to
guide the production of deliverables that result in tangible results.
Our toolbelt is packed with experience and creativity in either a
design-focused role or tasked with new initiatives from the ground
up. That's us.

BRAVOADVERTISING@SHAW.CA

pO rybliO BRAVOCREATIVE.COM

250-888-3286




| Collateral deSign Salt Spring Fire Department / New Fire Hall Initiative

A phased approach: the strategic framework of the campaign

Phase 1: Prepared for Today: A series of collateral reinforced the underlying strength of SSIFR, that the force is ready and able

to respond to emergencies, reminding people of the crucial role they play and the fact the force is made of friends, family and
neighbours who are "First In. All In. Every Call." Phase 2: Planning for Tomorrow: Showcased the prudent fiscal management that
led to establishing reserve funds to enable construction; dispelled some common misconceptions about salaries and the stringent
requirements for building an emergency response centre. Phase 3: \ote YES for a Safer Salt Spring asked for a vote of support,
stressing that it is up to you now" and a yes vote will result in no new taxes.

The scale of the project included branding, ad creative and copy writing for print and web, postcards, brochures and outdoor
signage, in addition to town hall presentation slide collateral (budget plan, strategic plan).

| MAGE FEB-JUNE 2022

NoROVEMENTS IN

1962 2022

Six Decades
in the Making:

It worked and the new Fire Hall is under construction.

Process Summary

>We need your approval to borrow $9.7 million
>We have $3 million in reserves, $1 million in gas tax funding,

AND CAN DO IT WITH NO NEW TAXES.

Salt Spring Island Fire Protection District

2023-2028 Strategic Plan Presentation

Say ‘Yes'to a
Safer Salt Spring. Fmorun,

Postcard Mailer

Captain Dominique Gaudet Jim Pohl and daughter Chantelle

. Building for Tomorrow.
| 0.

Family. Friends. Neighours. We serve and protect
you with passion, dedication and commitment

From one generation to the next —
Salt Spring, we'll get you through any emergency.

Family. Fiends. Neighours. We serve and protect
you—and your property. At all hours.

Prepared Prepared Propad]
STRATEGIC
i Today. Today. And
= Planning for To¥norrow. Tomorrow. TOday-

Planning for Tomorrow.

First In. All In. Every Call. !
First In. All In. Every Call.

FirstIn. All In. Every Call,

saltspringfire.com saltspringfire.com saltspringfie.com

ossecves.

STRATEGIC Print AdVer‘tlSlng
Focus

STRATEGIC
Focus
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Vote ‘Yes’ for a

Town Hall Strategic Plan Presentation

We've listened and learned from you.
‘The proposed new firehall will strengthen our emergency

response network. And we can build it with no new taxes.

Planning for
Tomorrow.

Firs In. Al In, Every Call

Online Advertising

We've listened and learned from you.
The proposed new firehall will strengthen our emergency
response network. And we can build it with no new taxes.

Planning for
Tomorrow.

Firs In. Al In, Every Call

Safer Salt Spring.  “amonw,

Outdoor Signage




| Rep()l’t Design for The BC Ministry of Citizens’ Services

Understanding Internet
Speed Discrepancies

| WINTER 2021/ 22

BRITISH ~ Ministry of
CoLumBia - Citizens' Services

Collaboration and short turnarounds

The BC Ministry of Citizens' Services needed our assistance on a short turnaround project: Understanding
Internet Speed Discrepancies. We worked with the report writer who transformed the engineering report into
plain language that also featured First Nation language translations. The many moving parts were pulled

together quickly and summarized into an easy-to-understand report.

5 Tntroductio?

\usion

» In CoNC




| RepOI’t Collateral design for Islands Trust Freshwater Sustainability Strategy

]

IslandsTrust
Freshwater Sustainability Strategy

DECEMBER 2021

Collaboration and the creative process

Islands Trust reached out to us to design their Freshwater Sustainability Strategy, which is part of an ongoing
strategy to preserve the groundwater supplies and protect vulnerable aquifers in the Islands Trust area. They
have a clear understanding of the creative process; after sharing their Style Guide to inform the overall feel of
the project, they then let us loose on the execution. They chose key moments to plug into the creative outlet
which resulted in a rich collaborative experience for both client and creative team.
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| Presentation material+Signage vorin sait spring Waterworks District

Public Outreach and Education

It's been a privilege to work with North Salt Spring Waterworks District to help educate the Islanders about the
new Maxwell Lake Water Treatment Plant. Its goal? To build a more resilient system to ensure a sustainable
water supply for Salt Spring Island's future. Through newsprint advertising, a Canada Post postcard drive,

g/.C\)GTg'pmNG Open Houses, plus outdoor signage and slide show presentation slides we helped get the word out on this
D \6\/|As'_rrERRI¥:\/_IQRKS initiative that went to referendum and ultimately earned the public support to move forward.
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| Spe(ﬁal PPOjGCtS Cover, Editorial Layout + Design

Calendars

Over the years we have collaborated with Jo-Ann Richards/Works Photography and Carla Unger/Carla Unger Photography
to support both the Saanich Firefighters Charitable Foundation and the Professional Firefighters of Greater Victoria on
their fundraising endeavors. Lucky us. (pro bono)

Collaboration with

The Fairway Gorge
Paddling Club on design
of their 2021 calendar.

& 2021:CAlE

|
!f VILLAGE omemsemnemmses,



| Rep()l’t Collateral design

4 \élleather F?ndd
cnor imate Readiness
Leduc pian

Octoher 2014

/ WEATHER
AN
© | Clilyare Risks,

Collection and organization of data
from a variety of sources to produce reports

The City of Leduc supplied us with the content which we wove into a cleanly designed product that
features white space to offset the sober content and accompanying data. The crowning glory?
Photos that are content-specific and at a glance help tell the story.

—
N 2015
" \EN;_te_r Conse:latuon, 4.0 Canadian Municipal Water
amvor iciency an: :
Leduc productivity Pian PRlORITIESm

SECTION 1,
MANAGEME"I’!TFEGRAVED Risk

Canadian Municipal Water Consortium

RATE STRUCT,

Ures
SERVICES 1y o OF RESIDY
IN Cirigs ASSIDENTIAL vy,
ROSS CARAATER
NADA

The City of Leduc Water Conservation,
Effliciency and Productivity Plan. The
photo choices and consistent treatment
enriches the final product with
personality and human connection. A
cleanly designed product where white
space is queen, underpinning several
graphs and tables.

The Canadian Municipal Water Priorites Report



| Collateral deSign Victoria Hospice Annual Report / Newspaper Advertising

Experience, broad skillset and past successes
pave the way for teamwork with Victoria Hospice

VICTORIA { () HOSPICE /ncorporgting multip/e de;ign features — Frqgment onght Photography’s evgcativephotpgraphs, strong
storytelling skills of Hospice staff plus mapping the visual language of financial details — is the formula we
crafted to support Victoria Hospice as they continue to ensure that our community receives the best possible
end-of-life care and support when they need it most.

Read our 2023/24 Annual Report at
victoriahospiceimpact.org

WE Havg sgg,
EEN A
INCREASE 1y 7y MARKED
IN THE
ssns;w NEED Fop
THE Lagy TENT SU ppom N

VICTORIA HOSPICE ANNUAL REPORT | 2022 / 23

Nothing can
take away the
pain of losing
a loved one.

N A

TOTAL Ny
B
VOLUNTEER o OF

,3437

ull \
« ospice:
At H olet

But with your support,
Victoria Hospice
bereavement counsellors
are here to help people who
are grieving adapt to life
after loss. This vital service
is 100 percent funded by
community donations.
Please donate today.

VICTORIA HOSPICE



| Collateral deSign Victoria Hospice Fashion for Compassion Fundraiser

VICTORIA HOSPICE

PRESENTS

cpaphion

SUNDAY
OCTOBER 26, 2025

Noon - 3:00 pm

Tickets: $195 {

DELTA OCEAN POINTE RESORT ¥
Join us for a chic and
delightful afternoon to support
compassionate end-of-life care
at Victoria Hospice.

"""" McCALL
GARDENS

ok
Trckels

SPONSOR TURNABOUT

victoriahospice.org/fashion

LUNCH AMICA

SPONSOR

Victoria Hospice’s signature, sold-out fundraising
event; a celebration of style and generosity.

This annual event brings together community, couture, and compassion in @ meaningful way.

- DESSERT
e

AMICA

Menu

16 Page Program

Fvhions.

MeCALL
GARDENS.

Signage
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Crisp design + image-rich
Our work with the Boulevard team is a dynamic relationship that is solely car-
ried out through online and phone communication — from editor to photogra-
pher to publisher. Each issue's theme is planned and executed with clarity, flow

[ ]
| MagaZlnes Cover and Editorial Layout + Design and faithful adherence to brand.

> Victoria Boulevard > Vancouver Boulevard
> Mid-Island Boulevard > Okanagan Boulevard
> Pearl Magazine

rk |

WINTER 2016/17

INSIDE
» PEOPLE

s GARDENS
5 HISTORY

The photos, direct
frontal vi re

| The view

. h from
SO0LE TOOK ASIR CLOSED Mo
I EES AND SAD. THS 5 Stroet
ADAMS ETHDS INA GLASS.

WELL THOUGHT DUT AND
PREPARED PERFECTLY.




design notes

[ ]
MagaZlnes Cover and Editorial Layout + Design
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1011S Cover and Editorial Layout + Design

t

Victoria International Track Classic

Program

| Special Publica



‘ Spe(ﬁal Publications cover and Editorial Layout + Design

Magazine + Auction Booklet
David Foster Foundation Miracle Gala and Concert Fundraising Event



| Logo + Brand Identity
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L A SAFE, ALL-NATURAL, SUPERFOOD A SAFE, ALL-NATURAL, SUPERFOOD A
G’s Organic Solutions, Creston BC

SUPPLEMENT FOR DOGS

Vendor Books, Packaging Labels,
Trade Show Banner, Business Cards

How
ooEs 1T
WoRK?

A WHOLE-FOOD DIGESTIVE SYSTEM
. SUPPLEMENT FOR DOGS

G'S FORMULA
FOR D0GS

g

NELLI CALVELEY

i e g e

How DOES

By

i
ORGANIE s o

@ -
can

U‘NE & CANICNE

G’S ORGANIC SOLUTIONS

“ ‘ ar G'S PRODUCTS
BOTH MY HORSES

AND MY STUDENTS’

A SAFE, ALL-NATURAL, SUPERFOOD

A SAFE, ALL-NATURAL, SUPERFOOD A
SUPPLEMENT FOR DOGS

SUPPLEMENT FOR DOGS
HORSES BECAUSE OF THE.
h RESEARCH BEHIND THEM, THE
INATURAL PALATABILITY, AND
' THE POSITIVE IMPACTS ON THEIR
HEALTH. THE HORSES LOOK AND
FEEL AMAZING!”

How
DOES T
WORK?

SCIENTIFICALLY PROVEN SUPPLEMENTS
DESIGNED TO SOLVE EQUINE HEALTH PROBLEMS.

I ~ORGANIC- ‘2" ~HUMAN GRADE -
b nns oot shin il b e et for i s i,
%
NO FILLERS NO FLAVOUR
OR BINDERS ENHANCERS
e
~WHOLE FOODS - ~NON-GMO

s o wntor el

OUR INGREDIENTS ARE SOURCED FROM LOCAL FARMERS WHEN POSSIBLE, AND EVERY
PRODUCT IS FULLY TESTED FOR QUALITY AND ADHERENCE TO CANADIAN STANDARDS.

™




| Logo, Tagline + Brand Identity

Benvenuto Pilates, Brentwood Bay;
One to One Personal Training, Saanich

The Soap Exchange, Victoria

Business Cards, Rack Cards,

Product Labels

BENVENUTO

BENVENUTO
PILATES

FULLY EQUIPPED REFORMER
PILATES CLASSES = THE ULTIMATE
PILATES EXPERIENCE
Results-oriented exercise
programming for every individual

Other fitness
classes on offer

BENVENUTO
PILATES

sensibility \r/1c>(1ilkr>1 silk
air shampoo

hair conditioner

AN

D
@

The
Soap Exchange A

Victoria's Greener Cleaner Store

Copywriting

In the sea of home-based personal trainers, our client was keen on standing out

for her diversified training methods and personal ethos through her marketing

collateral; she needed a lively tagline and high-powered, vivid copywriting to
support her ambitious intentions.
PERSONAL TRAINING

Do More.

ERSO s o
[ PRIVATE | | SEMI-PRIVATE
CHAr'Z'ﬁ_%yE%ING’ $55/HR | $25/HR
WORKOUTS THAT
FIT YOUR LEVEL, ssrscssionrmee (st session e
GOALS AND GO | CommTNT

SCHEDULE.

BENVENUTO

PILATES
-~

3920 QUADRA STREET (AT THE CORNER OF SAN MARINO)

sTubio

W sensibility
hair shampoo

O

ContanR s REFLLABLE Soap Exchange

SHERRY
W . Ulaszonex
3920 Qupa g,

A CORNER OF SA sty

f




e 0
Copywriting
° ° Due to COVID-19 restrictions, the client's goal was to entice new and
| Logo Tag’llne + Bl’and Identlty existing customers to order take-out or get pick-up rather than eat in —
’ something they had never previously focused their marketing on. They
Oak Bay Seafood, needed an eye-catching hook and copywriting that resonated with the
target market to reel them in.

S:a:::mail Canada Post Mailer \

OFF THE HOOK FOR DINNER.

The very best affordable seasonal
fish & seafood from our local waters UAK BAY

to your dinner plate.
Call ahead for pick-up or delivery! s EAFU U []
LET"S " EAT LORE FISE.

Redeem this postcard for

1080 OFF ALL SEAFOOD
+ TAKE-0UT

OAK BAY
SEAFO0D

A 2024 Oak Bay Avenue oakbayseafood.com 778-432-0227 for Pick-Up

&)

Fresh and delightfully tasty food made
from scratch in a genuine labour of love
Try our signature fish and chips, popcorn

shrimp, or tasty salmon burger

Po Cri

Come in and check out our

FRESH MARKET - FISH, SEAFOOD + SHELLFISH.

LET'S EAT MORE FISH.

2024 0ak Bay Ave.  O@kbayseafood.com 778-432-0227 for Pick-Up




| Logo + Brand Identity

ArtSea, Sidney

Outdoor Signage, Interior Reception Desk Wrap,
Portable Retractable Banners, Building Exterior

Business Cards, Rack Cards, Outdoor Hanging Banners, ﬁ ﬁ ) )

COMMUNITY ARTS COUNCIL

'T;:)‘ )

Arts

supports and promotes the development of

" 4 ] ~ 1 o~ f all forms of the arts and cultural activities on RF\ N g
n ﬁ e v | , W 2 the Saanich Peninsula. A rt S —

supports and promotes the development of
all forms of the arts and cultural activities on
the Saanich Peninsula.

Welcome.

THE SAANICH PENINSULA

ARTSEA
STUDIO TOUR

One of Vancouver Island's longest
running self-guided studio art tours!

EACH SPRING AND FALL - check out artsea.ca for dates
plus where to find the brochure and tour map!

Visit artsea.ca to learn more. - Visit artsea.ca to learn more. -
Visit artsea.ca to learn more. Visit artsea.ca to learn more.

Visit artsea.ca to learn more.

culture




| Logo + Brand Identity

eusara, Victoria (Equilibrium Massage Therapy)
Business Cards, Labels and Packaging

FRONT PROFILE

BACK PROFILE

VICTOR MORIN
C: 250.217.8781

E: victor@eunoiacreme.com
Spread the
!

ramble

MANUAL THERAPY CREME
DE THERA

legs and feet with essential oils

eusara.com




| Labels and Packaging

Karen Van Dyck

SNOW MUSHROOM k yan dyoid
& SAKE KASU %

FACE MASK

BRIGHTEMING & REFINING

WILLOW,
LAVENDER
& CLAY
CLEANSER

FACE OIL

L

Local professional
Perfumer Karen
Van Dyck specializes

in creating nautral

perfumes, skincare and 1

body care products. e RN :
Her request was simple: J — —-'::,,
design a line of grease- = kvandyck 4° & — T
proof and waterproof 1 = | - K van dy

labels that evoke nature ‘ BABAsSU O %]@

in black and white. CLEANSING BUTTER “ HONEY gLow BALM

LIME CHAMOMILE

~— e

PROPOLIS ROSES ROYAL JELLY




DYETESTING YOURTOILETS

INSTRUCTIONS

vm\"“ M puuanm
N

a-..-w

oo ,‘.,N?.mm

v ST

e

= NTARY WaTeR
S PROGR Ay
== s

hgiEsio WRVATES cors

ooy
WATER suppy

[ Miss1ON

.

TER
(TARY WA
an\J“‘NS PROGRAM

VOLUNTARY y,
ATER
anronsTT MET,
AR n.ms st ERING PROGRAM
ot f
oS LY e ,Sa
o e BV
e " !

20wt 1
VT iy AT

L 1 8vEong

Information Handouts

VOLUNTARY WATER
METERING PROGRAM

=)Homeowners of single—detached homes can take
control of their water use and costs by applying for a
water meter.

=) Smart meters will be provided by the City and
installed by a professional contractor hired by

the City.

=) There is no cost to the homeowner. The meter and
its installation will be 1009 funded by the City of
Mission water and sewer utility.
=) Each application will be reviewed on a case-by—
case basis for the capacity to accept a water meter

in accordance with City of Mission Bylaws and
Standards.

WANT TO TAKE
CONTROL OF YOUR
JATER USE?

WANT TO TAKE

A MESSAGE FROM THE CITY OF MISSION

INCREASED
WATER USE

DATE___
AooRESS

CURRENT METER READING.

INSPECTED BY

fyou're surprise by the ncrease, you should
checkfor a leak. Below are some reasons your
water use may be higher. It loks ke you've used
‘alot more waterrecently.

TIPS ON CHECKING
FOR A WATER LEAK:
Toveryfyoubave sk

Prirotheseseps,plessaenur thres NOWATER bl
o your proery. Al 05 and g it st b

et il ocaedin oy

CONTROL OF YOUR
WATER USE?

HOW A METER
CAN BENEFIT YOUR
HOUSEHOLD.
HOW A METER
CAN BENEFIT YOUR
HOUSEHOLD.
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HISTORY OF METERING AND WATER CONSERVATION IN MISSION & ABBOTSFORD
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| Outdoor Signage, Retractable Banner, Rack Cards, Door Hangers, Handouts

City of Mission Design + Art Direction



| Miscellaneous Logo and Landing Page

BC Colleges
L] L]
Nimble and engaging
BC Colleges needed a logo and landing page design — pronto — to include in a
presentation to springboard a new program — Skill-Up BC.
eoe < > & www.skillupbeeolleges.calvee eoe & & www.skillupbceolleges. calvee

" INVEST
Skill-UpBC VANCOUVER

‘Copartusity gl 1 gar em e

skill-upBC
o~y Langara.

Register Now Register Now

r today and

your credential within 12 edential within

ese < > & www.skillupbccolleges calvee. [ XX ] £y + & www.skilupbccolleges.calvee

Skill-UpBC okanagan skill-UpBC

Register Now

today and receive

\7
ntial within 12 weeks. eeks.

@@
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| Miscellaneous Posters, Sandwich Boards, Multilingual Brochures, Bus Tickets

Grayline Victoria

i HOP-ON HOP-OFF

C|tyS|ghts S o

Grayline

1 (85;) 385.6553
sightseeingvictoria.com in front of the Empress Ww%ﬁvyTuﬁwﬂ 3

_HOP-ON H_OP-OFF
CitySights

with stops at Victoria's
|L_maior points of interest! __|

Local, specific photography

Local photographer Joanne Richards of Works Photography has
helped us build an arsenal of Grayline Victoria's myriad fleet photos,
capturing them in various locales around the city.

VICTORIA'S
ORIGINAL
DOUBLE-DECKER
HOP-ON
HOP-OFF TOUR!

Narrated 90-minute
loop with scheduled
stops at Victoria's
major points of interest.

Experience Victoria like
no other, aboard one
of our open top
double-decker buses!
Sightseeing Victoria's
Hop-On Hop-Off
CitySights Tour allows
you the flexibility
to explore the many
popular attractions
Victoria has to offer.

<Graylineg

Please present this ticket
to our agent (in front of the
Empress Hotel) to obtain a

boarding pass.

1.855.385.6553
sightseeingvictoria.com

The Reasons to Go brochure
was produced in English,
French, Spanish and
Japanese; the native language
files were formatted for each
brochure.




ArtSea annual
spring and fall
Studio Tour 4-panel
brochure features
participating artists’
location on the map.

| Miscellaneous wvap work

Grayline Victoria, Central&Watkins, ArtSea

VICTORIA'S ULTIMATE

SHTSEENS \ 10 e
EYPERIENCES! o5 SBISENG

CITYSIGHTS

Grayline Sightseeing Victoria’s 16-panel brochure features 15 route-stop

locations on the map.

antton
STUDIO
W TouR
I
U

| ot h S e g o !

uuuuuuuu CH PENINSULA

ARTSEA SPRING
STUDIO TOUR

For more information visit
artsea.ca, email
studiotour@artsea.ca or call
250.656.7400.

o & b wi Y
- & P

X TE

JUNE 8 + 9, 2019
10am - lpm

Central&Watkins
Master on Main floor plans,
Kimberley BC

=

PHASE TWO
PHASE THRI
PHASE FOUR

PHASE S'X



Established 1989

Okanagan it

P 2503602399
info@cakesetc.co
To see more of oy famously beautify cakes, desserts,

F 2503602396

Brochure

i irection
Cakes Etc. Victoria Design + Art D
a .

butter cream

latter of petit foury iy,

cookies and bars visj¢ cakesetc.ca

Chocolate
{ Symphony
White ang milk Belgian

2

White Chocolate
Raspberry

White chocolate and
raspberry Mousse
layered Wwith vanilla
sponge.

Cappuccing
Five layers of yan,
cake infused with
coffee and brangy gng
layered with 5 lighy
cheese fillng,

Grand Marpjey,

Fruit Melody
Strawberry, mangq,
passion fruit,
blackcurrant, ang

Whipping cream fijing
between thin jayer
©f vanilla sponge
<ake. Decorated witp,
seasonal fresh fryit

Passion Frujt
The exotic taste of

oo 2575.28 75 g 1o 35 754275

10" from 4775-54,75
12" from 6175 5,75
JalfSheet from 74,75 g, 5
FullSheet from 134 7517055

Coconut Mang,
Layers of vanilly
SPONge cake infuseq
With vanills, mango ang
€COCONLE then [ayereq
With a light coconys
cream filling,

Sicilian Lemon
Lemon curd s folgeq
Mo alight cream ffjng
then layereq betygen
vanilla sponge,

|

Chunks of Beigigy
chocolate brownie fo oy
0.2 fresh vaniy

Turtle Cheesecake
Roasted pecans, carame
and chocolate gangepe
marbled in a vanily
cheesecake,

83875

1074775

Vanilla Cheesecaye
Adlassic cheesecaye.
baked with pure yanify
bean extract, Avgilgplg
ndecorated or decorgtey
With chocolate and frgt
83875

1074775

sted Cake Servings
e o meople “grgy
20" 1418 peaple 127 54, g1 people
HolfSiab 4050 ol S1g 50y

9 S
5 for6m12" o
410 for hal ang fy) 5135
Avalable on pre-ordered s,

Chocolate Message piaq, oy Messages are
ContEAmentaryfo pr-orere capes Same day plague
O3 for 612" caie a5 half and ful 1o



| Magazine Print Advertising, Tagline, Reusable Bags

The Market Stores, Victoria Design, Art Direction and Copywriting

e 0
Copywriting

The client needed full page ad options for Bear Mountain Life Magazine with

the goal of highlighting their grocery delivery service on the West Shore and
motivating Bear Mountain residents to use it. The copywriting reflects the target
market's busy, healthy lifestyle and offers the option of quality food delivery.

We came up with the tagline "When you love food, you love The Market Stores” a
number of years ago and the client wholeheartedly embraces it still today.

When you love food, you love The Market Stores

We deliver your peace of mind. We deliver more family time.

“G“Nlc FOOD
‘When you love your lifestyle, you love The Market Stores’ online express ‘When you love your lifestyle, you love The Market Stores™ online express o 3
purchasing and delivery — no matter where you are, or what you're enjoying., purchasing and delivery — no matter where you are, or who you're enjoying,
West Shore’s quality grocer is one click away. West Shore’s quality grocer is one click away. ) )
express.themarketstores.com express.themarketstores.com "
{ ‘klmmlmmmjmmrk\)(b { detiveing e ha ot goceris ) %)

‘When you love food, you love The Market Stores.
In Villstream Village /- Downtown Yates at Quadra
themarketstores

‘When you love food, you love The Market Stores.
In Millst lage / Downlown Vates at Quadra
themarketstores.com

@THE MARKET STORES

LOCALLY OWNED AND OPERATED LOCALLY OWNED AND OPERATED

THE MARKET STORES

We deliver your fuss-free lifestyle.

‘When you love your lifestyle, you love The Market Stores’ online express
purchasing and delivery — no matter where you are, or what you're enjoying,
West Shore’s quality grocer is one click away.

arketstores.com

LOCALLY OWNED AND OPERATED

We deliver your happy-place time.

‘When you love your lifestyle, you love The Market Stores’ online express
purchasing and delivery — no matter where you are, or what you're enjoying,
West Shore’s quality grocer is one click away.

emarketstores.com
T p— (&D

express.th
{aa

‘When you love food, you love The Market Stores.
In Milltream Village / Downtown Vates at Quadra
themarkets

LOCALLY OWNED AND OPERATED

We deliver your happy-place time.

‘When you love your lifestyle, you love The Market Stores’ online express
purchasing and delivery — no malter where you are, or what you're enjoying,
West Shore’s quality grocer is one click away.

rketstores.com

rocerics |

When you love food. you love The Market Stores.
In Millstream Village /- Downtown Yates at Quadra
s Y T




| Weekly Flyer, Reusable Bags

Fairway Market, Victoria

airway
market
SINCE 1963

\

I, \
Wz
3 © BUDYOROWN

e ., CHRCUTEREROARD. ,
’ SO MUCH FUN + YUM!
A~

fairway
market

€961 IINIS ANV'1IS| HIANOINVA DNIAYIS
€961 3INIS ANVISI HIANOINVA DNIAYIS
€961 IINIS ANV'1S| HIANOINVA DNIAYIS

oEs s
- .

[ty . ¥

€961 3INIS ANVISI HIANOINVA ONIAYAS

SV3A 95 HIAO HO4 ONVISI MIANOINVA INIAUIS

- ocAL!
PROUDTOBELT e so venrs @
oven s

PROUD T0 BE LOCAL !

'SERVING VANCOUVER ISLAND FOR OVER 60 YEARS.

) fairwaymarket

BRINGING COMMUNITIES TOGETHER

THROUGH PADDLING .
ur rele
Remember your reusable bag every dayT

fairwaymarket



| Retractable Banners, Gift Cards + Large Signage

Fairway Market, Victoria

Senving Vancouver lsland
for over 55 years

Senving Vancouver lsland
for over 55 years

Serving Vancouver Island

Serving Vancouver lsland
for over 55 years

for over 55 years

. 8 - . e -

LOCALZS | | LOCALE | LOCALZ = | LOCALES
FRESH=  FRESH FRESHE ~ FRESH=

LOCAL
FRESH

ISLAND OWNED

=
FRESH =

SLAND OWNED

THNOILYNY3LNI

Sinct 1963 Since 1963

Serving Vancouver Island Serving Vancouver Island
for over 55 years 3 for over 55 years

IN OUR INTERNATIONAL AISLES.

fairwaymarket
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Local and specific imagery

The Conference Centre's 10 Year Planning Calendar is @ marketing tool they
share with existing clients and prospects — a compact resource that showcases
Victoria's year-round natural beauty and vibrant culture.
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| Marketing Plan, Business Cards + 10 Year Planning Calendar

Collateral design, Victoria Conference Centre



| Posters + Outdoor Canvas Banner ¢ Online Assets

Blue Bridge Theatre (Layout, Art Direction + Photoshoot)

Consistently themed assets +
made-to-measure photography

Each season, Blue Bridge Repertory Theatre marries large outdoor exposure marketing with
BLUE BRIDGE REPERTORY THEATRE PRESENTS ITS targeted websliders to spread the word of their annual productions. Mindful of their budget,
we called upon various members of their friends and family to model — the sterling skills of
local photographer Joanne Richards pulls it off. We also create a 12-page playbill that spring-
boards off the creative for each production.

WAPPENED ON THE WAY TO THE FORUM

HAPPY DAYS

BY SAMUEL BECKETT

THE MI\gHTEERIlEIEEl’!ILDER B ' “AP P‘ j / ol

' M,
BAREFOOT IN THE PARK BY s&g&éﬂ%‘&ﬂ&v GELBART
BY NEIL SIMON ‘ Y NELSHON ABUET‘ E\:E\'lmv eyl 0

Taughts
W ou spent from
+p bubbling, fib-tickiing comedy” The p

A FUNNY THING HAPPENED | BYSIMUELBEDETT
ONTHE WAY TO THE FORUM | e

BY STEPHEN SONDHEIM, G
BURTSHEVELOVEANDLARRYGELBART e, i 9

UM suvA
WAPPENED ON THE WAY TO THE FOR! s

AN

PHEN SONDHEIM, e

E!VSE‘EUVE AND \MHY\ GELBART - srs X HEN
olly innocs e

7T
o’fﬂ:fuf RESERVE YOUR SEA
gleef ¥ The Guardian Tixp

pluc

v!
RESERVE YOUR SEAT TODA

* Season Tickets 250.382.3370 " .
ue P]_ ge Single ticket purchase online at bluebridgetheatre.ca 4 THE B AST] B SAMUELBEBKE“
Vel » = 5

funny, tender and terrifying =
/‘%W{W?/ Ueatre Roxy Theatre 2657 Quadra Street A e
”

BY HE lKhlBSEN

REMX B ol e L, [

0DAY!
“perplexing RESERVE YOUR SEATT

EAT TODAY!

RESERVE YOUR S



Posters

Blue Bridge Theatre (Design, Art Direction + Photoshoot); ArtSea; Salish Sea Lantern Festival; Vogue Knitting Live! Seattle

BLUE BRIDGE REPERTORY THEATRE PRESENTS

SWAN SONG

{AND OTHER FARCES}

Wonderfully wi

APRIL 24-MAY 6

AN 4

Single ticket purchase online at bluebridgetheatre.ca
Roxy Theatre 2657 Quadra Street

Season Tickets 250.382.3370

10TH ANNIVERSARY SEASON
BLUE BRIDGE REPERTORY THEATRE

Make art
happen.

Join ArtSea Community
Arts Council.

Benefits of Membership:
« Participate in events and renting of ArtSea Gallery in Tulista Park
or funding g d scholarships.

e newsletter t nected

ist's pro

Plus Friends of ArtSea discount card. N
r S’

Visit artsea.cato learn more.  communiTy arTs councit

BLUE BRIDGE REPERTORY THEATRE PRESENTS

ALL MY SONS

LASSIC DRAMA BY ARTHUR MILLER

MAY 29-JUNE 10

\ o W

Mini Blue Pass 10% Off » Single ticket purchase by phone 260:382.3370 or orliie bluebridgethestre.ca

Roxy Theatre, 2657 Quadra Street
— 2
- o

10TH ANNVERSARY SEASON

10TH ANNIVERSARY SEASON
'BLUE BRIDGE REPERTORY THEATRE.

BLUE BRIDGE REPERTORY THEATRE

///////lm..,

SIDNEY PIER BAND SHELL
AUGUST 25TH, 2018
7:30 PM - 10:00 PM

LANTERN PROCESSION AT 8:30 PM
SENCOTEN SINGERS, NEW MUSICAL GUESTS THE WILDS,

FACE PAINTING, BALLOON TWISTING, BUBBLES AND A
DISPLAY OF HAND-MADE CREATIVE LANTERNS.

g-made lante,,,,

BrANG YOUP Croatiyg o i, dress UP N COStume, ,
»e: pression.

> 0r ey,
€ Part of a magieal colebration Of ighe, .o’ <arry o,y oW
Unigy and

o
istic &

BLUE BRIDGE REPERTORY THEATRE PRESENTS

THE DRAWER BOY

CLASSIC DRAMEDY BY MICHAEL HEALEY

"A landmark in Canadian The

VPuvchase by phone 250.382.3370 or online bluebridgetheatre:ca

BLUE BRIDGE REPERTORY THEATRE PRESENTS

SWEENEY T0DD

THE DEMON BARBER OF FLEET STREET
CLASSIC MUSICAL BY STEPHEN SONDHEIM

musicals in the genre's history."

‘ JULY 31
-AUGUST 12

“One of the most exciting and

'
§
.

¢
AR

Purchase by -;;hone 250.382,3370 or online bluebridgetheatre.ca
Roxy Theatre 2657 Quadra Street
e,

omm

Roxy Theatre 2657 Quadra Street

— 10TH ANNERSARY SEASON

'BLUE BRIDGE REPERTORY THEATRE

CALLING ALL VANCOUVER
ISLAND KNITTERS

SPECIAL DISCOUNT RATES!
HALF OFF ALL MARKETPLACE TICKETS
wITH CODE BPM50

20% OFF REGISTRATION OF PACKAGES,
CLASSES OR LECTURES WITH
CODE BPM20

CLASSES, LECTURES, FASHION
SHOWS, ART INSTALLATION

vogueknitting]
SORED BY

N
) Black Press

=

wwwblackpress.ca  www.bechivewoolshop.com
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Copy-writing + local, specific imagery
Every two years we enjoy coming up with a concept for Denise Tidman and her
team at Peninsula at Norgarden, at the time an independent and assisted retire-
° h h ment community. We provide them the concept and work closely together to se-
| Ad Camp algn + P Otograp y lect the ‘models’ from their community. We called upon photographer Lia Crowe
. . e for this particular series that puts a spotlight on all things joyful, relaxing and
The F_)enlnsula' at Nf)r’garden Infi(?pendent and Assisted Living; fun to be had as a resident of Peninsula at Norgarden. It's immensely rewarding
(Design, Art Direction, Copywriting + Photoshoot) to work with these lovely seniors who get a real charge out of the experience
and graciously deal with their newly-minted celebrity status.

Ask our residents:
L . . Ask our residents:
ife is oqs o Gl
Life is

full joyful
Jo?

here. Ren

§oco ann 1ere.

Sandra share Newly

a passion for acquainted

crib and story# Eileen and
Joyce share
piano keys
and laughter.

INDEPENDENT AND ASSISTED LOCALLY OWNED & OPERATED A INDEPENDENT AND ASSISTED I:"nuv OWNED & OPERATED
LIVING CHOICESFOR TODAY'S SENIOR® by THE TIDMAN GROUP < PENINSULA LIVING CHOICES FORTODAY'S SENIORS by THE TIMAN GROUP
o norkisen 9990 HenrysAve. Sidney | 250656:8827 | www.welcometopeninsula.ca

Ask our residents: Ask our residents:

Life is .: - S | Life is
p - A | fun &

: : ! : games

Helen, Glenn and Otis od ¥ & = —— ‘ | : s . ! llel'e.

are happy to have

all the comforts A
of home. S i s A / get up to no good

relaxing
here.

Roy and Philip

in the games
_room.

.\\‘\

I
N4

 UOEa0] o JouS

Insuluag 12 Uoj
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INDEPENDENT AND ASSISTED: i LOCALLY OWNED & OPERATED A ; INDEPENDENT AND ASSISTED LOCALLY OWNED & OPERAYED:
LIVING.GHBIGES-FOR TODAY'S SENIOR: by THE TIDMAN, GROUP. | I LIVING CHOICES'FOR TODAY'S SENIOR by THETIDMAN 6ROUP g
2280 Henry Ave- Sidney | 2506568827 |  www.welcometopeninsula.ca | ar 2290 Henry Ave. Sidney | 250.656.8827 | www.ij_etopeninsula.na




